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1.1 ABSTRACT
Cryptocurrencies technology was truly born when a 
person or group of people using the pseudonym Satoshi 
Nakamoto published a Whitepaper explaining how the 
system would work It reached a long awaited solution for 
the double spend problem, since digital currencies existed 
before but anyone could duplicate their funds and make 
“fake money” at will. The blockchain technology brought 
more than just cryptocurrencies, it brought a mean of safe-
guard data and value in way never possible before. Also 
made possible create decentralized trustable economies 
where everyone can take part of without a central authority 
with a shared governance. This whitepaper carefully ex-
plains how blockchain technology can be used to innovate 
the soccer industry and its transaction dynamics world-
wide. Soccer and Blockchain in the same team. Mainly 
how everyone whose might to be involved can enjoy reli-
able blockchain technology.

1.2 OUR HISTORY
As a company we united a team of people concerned in 
the well-being and the advancement of the soccer envi-
ronment management and evolution through the technolo-
gy since middle of 2017 when the cryptocurrency technol-
ogy became evident with the boom of Bitcoin and other 
Altcoins (alternative cryptocurrencies to Bitcoin). Since 
then we have been validating the ideas with research and 
adjustments to what we have become now. But that is just 
the beginning, we aim to bring technology closer to the 
public, to the athletes and to the sport environment so we 
all can benefit from it the best way possible, along with fur-
ther evolution of the process and the technology.

1.3 VISION
Our vision is also our mission and will be working very hard 
to achieve it. Our mission is to encourage young soccer 
players around the world to pursue their dreams and get 
involved in the whole sport environment.

1.4 ABOUT US
Olé Sports is a Brazilian startup that seeks the integration 
of new technologies with soccer, seeking to create a fairer, 
more competitive and productive environment. Formed by 
advertisers, computer engineers and lawyers, it has close-
ly followed blockchain development worldwide. We are 
passionate for soccer and we have been presenting our 
solution in a passionate way in events, pitches, startups 
roundtables and Olé Sports was select as one of 20 finalist 
between 700 competitors. The pitch presentation hap-
pened in the Future Blockchain Summit 2019 in Dubai.
 
1.5 PURPOSE
Use new technologies to creating a soccer’s scenario of 
high perfomance and equality.

1.6 EXPERIENCE
Olecoin aim to bring excellence to our project, and to 
achieve this goal we formed the best working team with 
large experience in the field. Our team collect expertise in 
various necessary aspects of soccer economy and tech-
nology to turn the project into an absolute success of per-
formance, not only promises. We are experienced in devel-
opment of world projects in the sport industry, organiza-
tion of friendly matches between national soccer teams, 
international soccer player’s transfers, athlete coaching, 
marketing, communication, sales, sports management, 
financial management, soccer digital marketing influence, 
blockchain and much more.

1.7 MISSION 

Foster the soccer revolution by implementing new  
technologies.

Discover new talents in a transparent and equal way.

Strenghten social projects that works with football 
as a tool of transforming society. 

2.1 NUMBERS
Soccer is a worldwide sport whose industry has been 
gaining in value. The challenges in competitions are 
increasing, marketing campaigns pervade social media 
and transactions are increasing in amount invested. 
Soccer is the most widely supported sport in the world 
shared by people from everywhere. The soccer industry 
generates millions of dollars in revenue. In the first half of 
2019 world soccer alone made 518 player negotiations, a 
total turnover of £582 million. According to the Annual 
Review of Football Finance 2018, produced by Deloit-
te/UK in the 2016/2017 seasons, Premier League clubs 
handled more than £1.6 billion which represented a 20% 
growth over the previous year. FIFA has published through 
the Global Transfer Market Report that in 2018 the market 
moved over $7 billion, a 10.3% increase over 2017.

£22.8 billion is the sum of the value of the players of the 
100 largest football clubs in the world. Combining the 
tangible assets of these clubs and bank account 
values totaled £11.1 billion.

Finally, combining the income of club owners/investors, 
the number is £ 928 billion. The owners are divided by 
Europe (28%), Americas (28%), Asia (21%), Africa (1%) 
and 21% for member owned programs. Considering the 
30 largest football clubs in the world the value of the play-
ers is £ 14.3 billion, being; United Kingdom (10 clubs), 
Spain (4 clubs), Germany (4 clubs), USA (3 clubs), France 
(3 clubs), Italy (3 clubs) (1 club). More than $7 billion dollars 
traded in 14,000 soccer players transfers just in the last 
European window (2018).

CBF's Registration, Transfer and Licensing Board sur-
veyed the partial data of the trading windows that involve 
Brazilian clubs. Summing up in the last window between 
arrivals and departures, 330 players were included in oper-
ations, with 58 involving amounts.

 The total amount of these transactions exceeds R$ 900 
million. Brazil is the largest exporter of new football players 
in the world followed by Argentina and France.

2.2 EXPECTATIONS X REALITY
Despite those huge numbers in the professional soccer 
environment, around the world, considering the youngster 
who are dreaming to becoming the next soccer player, 
only 1.5% will reach the professional level. The difficulties 
are extended by the inexistent of free selection process 
(promoted by private companies) which increases the lack 
of opportunity to show their game style to the clubs. Cor-
ruption also triggers a psychological problem in the minds 
of potential talents who do not even get tested for injustice 
fear.
Added to this, new talents face low security in their com-
munities and financial difficulties, and the challenges 
increase if they do not make deals with middle-mans. So 
any possibility of connection to a club is very low. Another 
big challenge for world soccer is the number of players 
who are left in the market without a contract and with very 
low visibility, out of the radar of football clubs, because(...)
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Further information regarding this statistic can be found on page 62.

Market size of the European professional football market from 2006/07 to 
2015/16 (in billion euros)

Market size of professional football in Europe 2006-2016

Note: Europe; 2006/07 to 2015/16

Source: Deloitte ID 261223
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3.1 WHY OLECOIN
Currently, assets are circulated through intermediaries 
under the control of regulatory agencies. On the one side 
are consumers and the goods and services providers. On 
the other side are the banks, card operators, and regula-
tors. Within the traditional payments systems, the involve-
ment of card operators and banks make transactions ex-
pensive and unnecessarily slow, decreasing providers’ 
profits. Therefore, the existence of these intermediaries 
makes the system inefficient.

Banks have been reporting earnings, and one item not get-
ting enough attention is a rapidly growing line item called 
“noninterest income,” which is a boring term for fees that 
banks charge their customers, both businesses and con-
sumers. It’s a business that’s growing like mad: for some 
large regional banks, it’s already close to 40 percent of 
their income!

Some growth in fee revenues is happening because cus-
tomer accounts are growing, but banks have been pushing 
up what they charge for fees for years.These fees come in 
all shapes and sizes, but consumers are familiar with most 
of them: Withdrawal fees for ATMs. Deposit fees. Transac-
tion fees. Insufficient funds fees. Annual fees. Inactivity 
fees. Checking account fees. Mortgage fees. Credit card 
fees. Fees for deposit slips even. It’s endless! As for man-
agement, there are not a few cases of corruption and 
scandals involving the club bases. More recently, two of 
the largest stadiums in Brazil were news stories connect-
ing the construction companies and the “car wash” opera-
tion. Lack of transparency often takes fans away from par-
ticipating in loyalty programs, or even investing in clubs. 
Weakening a link that could be of benefit to all.

They say every boy dreams of being a soccer player! 
Surely what those kids do not realize is that less than 1.5% 
of those who try can achieve the dream of becoming (...)

a professional. In addition to training costs, young players 
face barriers like entrepreneur’s eager for profit, lack of 
psychological preparedness, family structure, pressure for 
results and scarce opportunities. The lack of financial 
incentives means that many players will never be able to 
pursue their dreams. To those who get there, after so 
much effort, face another challenge! According to figures 
released by the Brazilian Football Confederation (CBF) in 
2016: 82.40% of the country's 28203 professional players 
earn up to THOUSAND REAL SALARY PER MONTH. 

But for bank deposit accounts, the sky is the limit on fees. 
What to do? Shop around, to begin with. Bankrate.com 
found that 38 percent of banks offer non-interest bearing 
checking accounts with no monthly fees or balance 
requirements.

“I am not ashamed to speak, I am an example 
of all these difficulties that Brazilian players 
go through. I've had difficulties with very low 
salaries, often happened that I even have no 
salary. I already had no place to live because I 
had no money to rent, I lived under the 
bleachers, I lived in a friend's house. I've also 
seen a lot of friends having a hard time and 
having no money to eat. – Defender Rodrigo 
Lacraia (31)

3.2 HOW WE SOLVE THE PROBLEM
With so much at stake for athletes, clubs, supporters, 
sponsors, brands, service provides, the soccer environ-
ment needs more transparency, evolutionary technology, 
scalability, better governance and much more. OLECOIN 
is the first decentralized player platform developed in 
Blockchain to bring more confidence to the football busi-
ness.

These include the following: 
• Ticket sales for games 
• The production of official club merchandise
 • The sale of sports goods in official or third-party shops
 • Fan associations and memberships
 • Team sponsors
 • Adversing 
 • Maintenance services to clubs and their stadiums
• Tourism
 • Soccer players bonuses and salaries
 • Third-party events in stadiums

2.4 TARGET MARKET
If just 1.5% of the youngster are reaching the professional 
career, it means that we have a very large untouched 
market. What inspires us? Looking to the best football 
players in the world and imagining that someone played 
better but we will never know. 

We are developing the first decentralized football player 
platform that uses blockchain technology to make a full 
profile validation of the new talents registered on our plat-
form considering distributed sources (football websites, 
athletes monitoring system, social media, people-to-peo-
ple) and rewarding those help us to collect data. The plat-
form allows people around the world to give financial sup-
port to new talents celebrating smart contracts with 
rewards between them.

Thousands of talented players are out of the game be-
cause the lack of psychological and financial structure. 
Worse than that, corruption is turning the "best players” in 
just anonymous people" that will never got to play profes-
sionally. For these players out there we are building an 
entire new ecosystem where they can thrive and show to 
the world their talent without fear and with a technology 
support provided by Ole Sports.

STADIUM SERVICES 
TICKET SALES
SOCCER TOURISM

CLUBS
PLAYERS
AGENTS
MANAGERS
SUPPORTERS
SPONSORS
SPORTS BRANDS

4. ECOSYSTEM  5. PRODUCT

they do not play regularly, they are not being seen by tradi-
tional media.

In Brazil, from every each 3000 young players 
who´s entering a selection process just 25 will 
advance to the next stage in the clubs.

2.3 PRESENT SPORTS ECOSYSTEM
Stadiums are architectural delights, home of passionate 
supporters who do not take their eyes off the field. Broad-
casts are gaining quality and becoming more dynamic, 
striving to include viewers in the game. Nevertheless, the 
many innovations, problems still remain. Many soccer 
players have left the market because they didn’t receive 
the necessary financial support and investors have suf-
fered at the hands of greedy agents. Therefore, new busi-
ness models are needed to transform society and to 
strengthen the beloved sport.

The growth and dissemination of soccer has given rise to 
demand that has created over a complex ecosystem of 
relationships between the various actors in the sport, 
including a wide range of products and services. We have 
observed that this ecosystem is self supported, circulating 
value, goods, and services between everyone involved.

https://www.cnbc.com/2017/07/21/the-crazy-growth-of-bank-fees.htmlhttps://www.olesports.io
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Leon Luow, 
Nobel Peace Prize nominee

Every informed person needs to know about Bit-
coin because it might be one of the world’s most 
important developments.

Eric Schmidt, CEO of Google

Bitcoin is a remarkable cryptographic achieve-
ment, and the ability to create something that is 
not duplicable in the digital world has enormous 
value.

4.2 HOW TO UNDERSTAND BLOCKCHAIN
"The practical consequence [...is...] for the first me, 
a way for one Internet user to transfer a unique 
piece of digital property to another Internet user, 
such that the transfer is guaranteed to be safe and 
secure, everyone knows that the transfer has taken 
place, and nobody can challenge the legitimacy of 
the transfer. The consequences of this break-
through are hard to overstate.» - Marc Andreessen 

In simple terms, a blockchain can be described as an 
append-only transaction ledger. What that means is 
that new information can be written to the ledger, while 
existing information, stored in blocks, cannot be 
edited, adjusted or changed. This is accomplished 
using cryptography to link the contents of the newly 
added block to each block before it, such that any 
change to the contents of a previous block in the chain 
would invalidate the data in all blocks after it 
(@Forbes).

Blockchains are consensus-driven. A large number 
of computers are connected to the network, and to 
reduce the ability for an attacker to maliciously add 
transactions on the network, those adding to the 
blockchain must compete to solve a mathematical 
proof. The results are shared with all other comput-
ers on the network. The computers, or nodes, con-
nected to this network must agree on the solution, 
hence the term “consensus” (@Forbes).

This also makes the work of appending data to the 
ledger decentralized. That is, no single entity can 
take control of the information on the blockchain. 
Therefore, we need not trust a single entity because 
we rely on agreement between many entities 
instead. The beauty of this construct is that trans-
actions recorded in the chain are publicly published 
and verified, such that anyone can view the con-
tents of the blockchain and verify that recorded 
events actually took place (@Forbes).

Whatever transfer of data and assets can benefit 
from the blockchain technology making it tamper 
proof and easily verifiable. Bitcoin was the first use 
of blockchain, since then, a lot of evolution has 
happened and keeps changing with many private 
and government entities looking forward to harness 
in the blockchain potential.

4. HOW DOES BLOCKCHAIN WORKS

6. BLOCKCHAIN TECHNOLOGY  7. HOW BLOCKCHAIN WORKS

OLECOIN makes a direct connection between new talent 
and football clubs after rigorous verification of match infor-
mation for new talent. It also allows the direct investment 
from any soccer lover in the new players registered in the 
platform, without intermediaries. Validation of game pro-
files is done by machine learning, monitoring software and 
distributed (person-to-person) sources. Creating a friendly 
environment for sports lovers the platform analyzes shared 
data and will launch a segmented market place for users.
We are launching an unprecedented game profiling 
system, but we also understand that no one will waste 
time answering questions, interacting with new players or 
the like if they get nothing in return. For this reason, the un-
precedented opinion verification system is a practical 
system for rewarding these sources.

The verifications will be made by members, sports profes-
sionals, football club professionals, international profes-
sionals, national and international players, champions and 
former players.

3.3 SOLUTION BASED ON TECHNOLOGY
CONNECTION - Former Brazilian players are help-
ing to build the search algorithm for new talent. 
High level connection between the project and the 
biggest clubs in the world.

OLECOIN - The first player transfer platform that 
supports crypto payments including OLECOIN that 
was developed specifically for the platform.

24 HOURS - All connections are made by our plat-
form with immutable Blockchain records. Negotia-
tions can be done by a mobile application giving 
more speed to the business.

https://www.shutterstock.com/image-vector/how-does-blockchain-work-cryptocurrency-secure-772185664?src=CC4N-uLZfXiGiRbvPzUJjA-1-3 https://cointelegraph.com/bitcoin-for-beginners/how-blockchain-technology-works-guide-for-beginners
https://www.forbes.com/sites/bernardmarr/2018/08/15/23-fascinating-bitcoin-and-blockchain-quotes-everyone-should-read/#5d4fc19b7e8a
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8. NEW TECHNOLOGIES TO CHANGE THE GAME  9. THE BENEFITS TO THE BELOVED SPORT

5.1 SOCCER AND NEW TECHNOLOGIES
This one spreadsheet is called a block. The whole family of 
blocks is the Blockchain. Every node has a copy of the 
Blockchain. Once a block reaches a certain number of ap-
proved transactions then a new block is formed. The 
Blockchain updates itself every ten minutes. It does so au-
tomatically. No master or central computer instructs the 
computers to do this. As soon as the spreadsheet or 
ledger or registry is updated, it can no longer be changed.
It’s impossible to forge it. You can only add new entries to 
it. The registry is updated on all computers on the network 
at the same time.

5.2 IMPORTANT POINTS
1) A Blockchain is a type of diary or spreadsheet 
containing information about transactions. 
2) Each transaction generates a hash. 
3) A hash is a string of numbers and letters.
4) Transactions are entered in the order in which they 
occurred. Order is very important. 
5) The hash depends not only on the transaction but the 
previous transaction's hash.
6) Even a small change in a transaction creates a com-
pletely new hash. 
7) The nodes check to make sure a transaction has not 
been changed by inspecting the hash. 
8) If a transaction is approved by a majority of the nodes 
then it is written into a block. 
9) Each block refers to the previous block and together 
make the Blockchain. 
10) A Blockchain is effective as it is spread over many 
computers, each of which have a copy of the Blockchain. 
11) These computers are called nodes. 
12) The Blockchain updates itself in regular intervals, the 
Bitcoin blockchain updates every 10 minutes, and faster 
blockchains has being developed since then such as Ethe-
reum, Litecoin, Dash, Stellar, NEO just name a few.

5.3 REGISTRATIONS
All player registrations will be made in Blockchain to bring 
more confidence to investors. The verification request 
system will be done in a distributed manner as will the 
reward for the interactions. Transfers on the platform will 
be made in digital currencies. 

The end results will be:
+ Privacy 
+ Immutable Records 
+ Distributed Sources 
+ Participation Reward 
+ Digital Currency Integration

6. THE BENEFITS OF TECHNOLOGY ON 
SOCCER
The new technologies are wearing the shirt of transforma-
tion that is beginning to happen in the soccer market. 
More recently, the video arbitrator has drawn attention to 
the amount of errs that are corrected with the help of cam-
eras installed in the stadium integrated into a monitoring 
system with arbitration assistants. In this edition of the 
Champions League we experienced the most positive 
monitoring interference, in this case where Totteham only 
went to the semi-final because the VAR indicated an irreg-
ular positioning of Agüero in what would be the fifth goal 
(Sterling) of Manchester City. The correction came to save 
the skin of the Turkish Cümeyt Çakir, the match referee 
that could be forever remembered for not having marked 
the impediment. Million-dollar investments are being 
made in startups focused on experience with clubs, trans-
parency in management and decentralization of power. We 
could talk about socios.com the fan engagement who is 
with partnership with Barcelona, PSG and Juventus.

Experience
In April of 2019 happened the Webinar “Sports Busi-
ness Ecosystem & Trends” promoted by ESADE Busi-
ness School in partnership with Barça Innovation Hub 
(Universitas). Carlos Cantó teacher of Sports Business 
at ESADE showed a worldwide trend in the relationship 
of fans with football clubs. Formerly most of the fans 
went to the stadium to charge for results, win or win. 
Nowadays, according to Cantó there is a tendency for 
fans to attend the stadium to enjoy a real experience 
with his passion club. The results continue to be im-
portant, even as they are the main motivators for the 
ticket purchase. While watching the heart team in a 
crowded stadium is a unique experience, then it 
cannot be cluttered by confusion resulting from exces-
sive charges for results.

Transparency
The implementation of new technologies in the football 
clubs management will generate a new panorama of trans-
parency. Even Brazilian clubs like; Corinthians, São Paulo, 
Santos and Flamengo still have a more passion than trust-
able relationship with the supporters. In the last week ex-
ploded in Brazil a serious matter in national television pro-
gram denouncing a illegalities scheme in the Cruzeiro FC. 
In their case, the directors took advantage of player trans-
actions and insisted on slicing the “new athletes pass” 
with middle-mans in exchange for cash advances, a prac-
tice condemned by FIFA. Soon, we can expect clubs to be 
much more transparent than they are today. Player trans-
actions will be recorded in Blockchain with all data stored 
in a publicly immutable manner. 

Decentralisation
The football revolution will lead to changes in statutes, 
modernising bureaucratic parameters that today favor the 
hierarchies of counsellors which in turn ends up blocking 
the entry of new good-faith entrepreneurs. We believe in 
the sustainable development of a whole business ecosys-
tem for football. There is no better relationship than one 
created with confidence. Seeing financial injustices hap-
pening in our heart clubs is something that we do not want 
to look in the future. Using new technologies to generate 
more business and provide equality from the new player to 
the big club is the way to make football even more exciting 
around the world.

Even though it’s a billion-dollar market, with passionate 
fans willing to pay to collaborate with their clubs, progress 
is still needed and possible. The management of clubs 
needs to be transparent, and players need to be protected 
in terms of their contracts. Therefore, clubs need to be 
managed in a controlled, efficient, and collaborative way. 

https://cointelegraph.com/news/major-brazilian-sports-entrepreneur-tokenizes-soccer-players https://olesports.io/new-technologies-will-be-the-player-number-10-on-the-football-transformation/
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10. WELCOME TO THE TECH TEAM  11. INTRODUCTION OLECOIN

7.1 THE IMPACT
A new sports management based on blockchain technolo-
gy would make club management transparent, with im-
mutable data that simply how fans access information. An 
unprecedented integration between blockchain and the 
young soccer players categories would give players the 
breadth of soccer that often does not rise to the profes-
sional due to corruption schemes. 

A blockchain-based transfer platform would simplify the 
payment of players with all data released in real time. Se-
crecy is sometimes necessary, particularly in the event of 
transfers of players between clubs. Managers can ex-
change messages using encrypted security with their 
identification stored in the network as a hash. For exam-
ple, with the recente transfer of Lucas from Saint from 
Paris Saint Germain to Tottenham Hotspurs, management 
resorted to using faxes to prevent information leaks. Ac-
cording to UOL Esports, one of the reasons for the delay in 
the announcement was the exchange of documents. 
Since the beginning of the season, the Paris team had 
stopped using emails and started using faxes. The change 
occurred after Antero Henrique was hounded by leaks of 
e-mails, wiretaps, and other manoeuvres. As a result, 
Porto FC set up a communication system that avoided the 
internet, because they found the tool to be too vulnerable 
to problems. 

7.2 BLOCKCHAIN IN SOCCER
Blockchain can disrupt soccer academies across Africa 
and Asia by leveraging the possibilities of bringing direct 
investment to the players for the first time. In addition, this 
technology can stimulate local economies by providing 
educational facilities in the academies that will be open to 
members of the community. There are prohibitive issues 
facing youth in many African countries - in which there are 
many talented athletes - from making a living from playing 
football.

Digital currencies are innovating financial transactions 
around the world, in fact they represent a new insight into 
everything around us. Each crypto has its own purpose 
and a different development core focused on circumvent-
ing old problems or seizing opportunities. They have 
gained momentum in the financial market since the first 
protocol was shared in 2009, with the advent of Bitcoin. 
Bitcoin has been the driving force of the cryptocurrency 
market for over nine years, at the height of its appreciation 
it has come close to $ 20,000 per unit. As a result, Bitcoin 
spawned new discoveries and showed those still in doubt 
that this technology is here to stay.

In football, clubs like Paris Saint-Germain and Juventus 
have announced they are working on launching their own 
digital coins. Alexandre Dreyfus is one of the great entre-
preneurs behind the strong investments made in this seg-
ment. The French entrepreneur who is CEO and founder of 
socios.com alone would have pumped more than $ 66 mil-
lion.

The Premier League Club, Arsenal have signed a deal with 
game developer CashBet. Gibraltar United FC have 
already announced that they will start paying their foreign 
players on cryptocurrencies to avoid bank account issues. 
In Brazil Avaí launched its own crypto developed by 
SportyCO and Blackbridge Sports, the club expects to 
raise $ 32 million with the initiative.

In Italy, Heritage Sports Holdings acquired 25% of the 
shares of Associazione Calcio Rimini 1912, the Italian 
Series C team. The deal went down in history because it 
was the first football club in the world to be bought at Bit-
coin. Already the acquisition of the first player in Bitcoin 
took place in Turkey with the purchase of striker Omer 
Faruk (22) who received 4500 Turkish Lira, around 0.0524 
Bitcoins.

8. ONE OF THE FIRST SOCCER COINS
“The changes currently seen are just the be-
ginning of a whole financial revolution. The 
tendency is that the economy will change in 
the years to come. Not because of block-
chain, but because of the continuous increase 
of the use of cryptocurrency” (unknown 
author)

OLECOIN is a true soccer coin. It has been created by our 
team using Ethereum Blockchain Technology and has the 
purpose of making transactions less expensive and faster, 
increasing access, and improving the efficiency of all 
transactions within the soccer industry ecosystem.

Most of the fresh Blockchain's companies 
leads by nerds are handling this technology 
as kind of a "water pistol" or they have no 
idea how football soccer in its entirety at the 
real world, far away from the screen or even 
video games. No one until now, before us to be clearly, 
had thought of including, from the shoeless kid who plays 
in the street to the former player, who feels out of the game 
because of his age. While social projects can unite from 
the boy to the consecrated player, our technology will am-
plify initiatives creating new opportunities for all. 

Uses blockchain just for fans to pay for their tickets, is like 
putting an elephant on the rope, we propose to do much 
more than that. Impacting, transforming and bring disrup-
tion into the four lines, that´s why our partner soccer play-
ers are supporting OLECOIN. They remember in their sto-
ries how many friends were left out of the champion's 
photo because they did not have the psychological and 
financial conditions to continue. Our ambassadors have 
victorious stories, we seek partners who value the roots of 
football, having a true commitment to inclusive innovation 
for this environment.

Imagine a young player playing in some small African town 
who needs financial support to continue playing.  This 
player can enter the business platform of Olé Sports Lab, 
register what they need, and reward people who choose to 
help him to acquire what he needs. Once the player pro-
posal is completed and validated, any investor in the world 
will have access in real time and can accept the smart 
contract with the young player, sending value in the form 
of OLECOIN. In addition, ln our platform can convert OLE-
COIN to Bitcoin, and send it to a registered wallet.

Using our decentralized pool of players, smart contracts 
can be created without the need for intermediaries, absurd 
fees, and bureaucracy, providing communication between 
players, who need an incentive, and small investors world-
wide. The platform will also list those players who have ful-
filled contracts and investors who have been rewarded. 
The breach of a published smart contract will be made 
publicly available as wells. Nothing will prevent a young 
player from creating a smart contract with an investor from 
another country, or even with a person who until then had 
not invested in soccer. Contracts may be formulated in ex-
change for sports materials, travel tickets, participation in 
tests, sponsorship, or financial incentives for young play-
ers. Rewards may be stipulated in terms of shirts, tickets, 
special areas, private parties, or financial returns for a 
future contract. 

Olé Sports Lab will bring supporters to a new business en-
vironment where they can invest in new players. This sup-
port is of the utmost importance to providing young 
people with stability in their transition to athletes and citi-
zens. Buyers can follow players’ development and receive 
first-hand updates from players with whom they have con-
tracts via the decentralized blockchain technology devel-
opment fund once the OPENING OR ACQUISITION OF AN 
OWN CLUB stage is reached on the Roadmap.

https://www.forbes.com/sites/geraldfenech/2018/10/29/disrupting-the-soccer-world-with-blockchain/#bb8682a54d88
https://medium.com/@UnitedFans_co/how-the-blockchain-technology-can-empower-soccer-into-the-modern-age-cc6a687dcab8

https://www.olesports.io
https://cointimes.com.br/de-ronaldinho-a-drogba-criptomoedas-futebol/
https://esporte.ig.com.br/futebol/internacional/2018-08-28/clube-italiano-e-comprado-com-bitcoin.html
https://esporte.ig.com.br/futebol/2018-09-12/avai-tera-sua-propria-moeda-digital.html

TO THE GAME ISN’T ANOTHERIN THE SOCCER



12. OLECOIN  13. REASON TO USE BLOCKCHAIN

9.1 FUND DEVELOPMENT
The development of a players fund will take place in the 
third part of the OLECOIN sale, after the ICO of the digital 
currency. The fund may still consist of OLECOIN HOLD-
ERS who previously authorized Olé Sports Lab to "hire" 
players, who in turn will receive a percentage of the profit 
obtained from a transaction involving a player. The plat-
form will enable fans to invest in specific club projects, as 
long as their plans are approved by the fans at Olé Soccer 
Integration. Clubs across the world will offer smart con-
tracts with diverse benefits to new investors interested in 
supporting projects that will meet the needs of each insti-
tution. Fans can sponsor the construction of stadiums, ac-
quire naming rights, among many other things.

9.2 BENEFITS 
The players fund will benefit soccer in many ways;:

1. Empower players and their new investors 
by reducing the strength of middlemen by 
using digital currencies. 
2. Support new players in the training phase, 
seeking to increase the number of new play-
ers.; 
3. Bring fans closer to the clubs. 
4. Bring new investors to a club's projects.
5. Create a new decentralized investment cat-
egory for players. 
6. Establish business between clubs and fans 
interested in the financial health of the teams.
7. Enable transfer processes with very few 
fees. 
8. Send money to players, clubs, and fans 
worldwide using digital coins. 
9. Create transparent transactions. 
10. Create a public record of negotiations, 
bringing confidence to clubs.

The first decentralized platform of players developed in 
Blockchain aiming to bring more confidence to the busi-
ness involving football. Olé Sports makes a direct connec-
tion between new talents and football clubs, after a rigor-
ous check of the game's new talent information. It also 
allows the direct investment of any football lover in the 
new players registered in the platform, without intermedi-
aries. The validation of the game profiles is done by ma-
chine learning, monitoring software and distributed sourc-
es (person-to-person). 

Creating a friendly environment for sports lovers, the plat-
form analyzes shared data and launches a market place 
targeted to users. As a rewarding platform, we bring the 
unprecedented verification system with opinions and a 
practical system for remuneration of these sources. The 
confirmations will be done by; members, sports profes-
sionals, professional soccer clubs, international profes-
sionals, national and international players, champions and 
former players.

The platform will monitor players by crossing data (con-
tracts, transfers, relative values, game infos, emotional 
factors and other requirements collected on demand), 
being a business facilitator where the new talent will be 
discovered by football clubs making transactions directly. 
The goal is to support the player with all the structure that 
a physical agent could offer, but, we will be better! This is 
a digital full service platform for players, football clubs and 
good faith professionals. Facilitating the new talent life, 
they will focus on its professional development and mainly 
as a human being.

“Initiatives like this project that I am part of 
can give more chances to these players, be-
cause some are really good but due to condi-
tions, just do not have the opportunity.” André 
Figer - VP Group Figer

10.1 BLOCKCHAIN MAKES SENSE
Based in the aforementioned we have no doubt that we 
are choosing the right technology to power our project. 
Summarizing what we expect to achieve: We use Block-
chain because we need a reliable environment for ex-
changing information, drawing up smart contracts, and 
executing value transactions without intermediaries, 
directly into each participant's wallet.

All players' records will be made at Blockchain to bring 
more confidence to investors. The verification request 
system will be done in a distributed manner as well as the 
reward for the interactions. Transfers on the platform will 
be made in digital coins. The new technologies will play a 
key role in the changing of football around the whole 
world. As well, will transform all business done in the 
sports ecosystem.

10.2 USE CASES
What OLECOIN will do for football is an unprecedented 
revolution, new talent will gain from it as well as affiliated 
social projects.

11.1 SOCCER PLAYER PLATFORM
In addition to training, young players face problems with 
entrepreneurs hungry for profit, a lack of psychological 
preparation, family structure, pressure for results, and a 
lack of opportunities. The lack of financial incentives 
means many players never get to pursue their dream. The 
OLECOIN platform will be a platform where the public can 
find new talents, validate them, incentivize, sponsor and 
above all, invest in them so they have a chance to grow 
their talent, advance in their career and pay back with the 
valuation of their own token. OLECOIN will develop 
an innovative and decentralized business tool 
that will unite the passion of the fans with a 
new business platform.

https://www.forbes.com/sites/geraldfenech/2018/10/29/disrupting-the-soccer-world-with-blockchain/#bb8682a54d88
https://www.brasildefato.com.br/2017/07/19/menos-de-3-dos-jogadores-de-futebol-recebem-acima-de-tres-salarios-minimos/

http://textual.com.br/wp-content/uploads/2017/06/Analise-dos-Clubes-Brasileiros-de-Futebol-Itau-BBA-2017.pdf
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14. OUR PLATFORM  15. NEW FRAMEWORK

11.2 NEW WAY TO SUPPORT PLAYERS
In this decentralized business platform, young players will 
be able to create smart contracts, registered on the Ethe-
reum blockchain, with investors anywhere in the worlds.

Imagine a young player playing in some small African town 
who needs financial support to continue playing.  This 
player can enter the business platform of Olé Sports Lab, 
register what they need, and reward people who choose to 
help him to acquire what he needs. Once the player pro-
posal is completed and validated, any investor in the world 
will have access in real time and can accept the smart 
contract with the young player, sending value in the form 
of OLECOIN in exchange for the Player Token. In addition, 
ln our platform can convert OLECOIN to Bitcoin, and send 
it to a registered wallet.

Using our decentralized pool of players, smart contracts 
can be created without the need of intermediaries, absurd 
fees, and bureaucracy, providing communication between 
players, who need an incentive, and small investors world-
wide. The platform will also list those players who have ful-
filled contracts and investors who have been rewarded. A 
breach of a published smart contract will be made publicly 
available as well.  Nothing will prevent a young player from 
creating a smart contract with an investor from another 
country, or even with a person who until then had not 
invested in soccer. 

Contracts may be formulated in exchange for sports mate-
rials, travel tickets, participation in tests, sponsorship, or 
financial incentives for young players. Rewards may be 
stipulated in terms of shirts, tickets, special areas, private 
parties, or financial returns for a future contract. Olé Sports 
Lab will bring supporters to a new business environment 
where they can invest in new players. This support is of the 
utmost importance to providing young people with stabili-
ty in their transition to athletes and citizens.

Buyers can follow players’ development and receive 
first-hand updates from players with whom they have con-
tracts via the decentralized blockchain technology devel-
opment fund once the OPENING OR ACQUISITION OF AN 
OWN CLUB stage is reached on the Roadmap.
A development of a Players Fund will take place in the third 
phase of the OLECOIN sale, after the ICO of the digital 
currency. The fund may still consist of OLECOIN HOLD-
ERS who previously authorized Olé Sports Lab to "hire" 
players, who in turn will receive a percentage of the profit 
obtained from a transaction involving a player. The plat-
form will enable fans to invest in specific club projects, as 
long as their plans are approved by the fans at Olé Soccer 
Integration. Clubs across the world will offer smart con-
tracts with diverse benefits to new investors interested in 
supporting projects that will meet the needs of each insti-
tution. Fans can sponsor the construction of stadiums, ac-
quire naming rights, among many other things. A possible 
composition of each Soccer Player Token Distribution may 
work as follow:

1. 40% To the player 
2. 40% Holded to assure the buyers investment 
3. 10% Holders community 
4. 10% Olé Sports participation

The value of each token is solely based on the ability of the 
athlete.

11.3 OUR GOAL
We use Blockchain because we need a reliable environ-
ment for exchanging information, drawing up smart con-
tracts, and executing value transac- tions without interme-
diaries, directly into each participant's wallet.

12.1 TOKEN DEFINITION
A unit of value that an organization creates to self-govern 
its business model, and empower its users to interact with 
its products, while facilitating the distribution and sharing 
of rewards and benefits to all its stakeholders. The OLE-
COIN is an ERC-20 token, designed and used solely on 
the Ethereum platform. They follow a list of standards so 
they can be shared, exchanged for other tokens, or trans-
ferred to a crypto-wallet, in a peer-to-peer manner.

12.2 SECURITY TRANSACTIONS
The security of OLECOIN is guaranteed by private keys 
and encrypted public keys. Imagine that OLECOIN's 
blockchain is a bank with multiple safes. Each safe has 
a key and an owner. A private key is a string of letters 
and numbers that confirms that the owner of the cur-
rency has authorized a transfer.

Transactions occur via wallets (virtual wallets), where 
coins are stored. OLECOINs are not stored inside the 
wallet. All balances and transactions are registered on 
the blockchain, and the wallet allows access to that 
balance, as well as making transfers or receiving pay-
ments in a way that is far safer than traditional banks 
thanks to various layers of encryption. Thus, the wallet 
only stores the public and private security keys. Then, 
it creates a connection so the person can control their 
OLECOIN. It is important to have a wallet to be able to 
store your OLECOINs safely, especially if the goal is to 
store the coins for a considerable period. Exchanges 
and brokers are more frequently targets of hacking 
attempts than individuals. Transactions work like any 
other cryptocurrency transfer: you choose the address 
you want to send the OLECOINs to, check the amount, 
and the mining rate (transfer rate) you are currently 
paying. It's just as if you were doing a bank wire trans-
fer. The difference is that there is no bank limiting the 
transfer amounts and mediating the deal.

“I believe that [blockchain] is a solution to some pains in 
the market. We see more and more frequently, parents of 
players offering their children almost as if at an auction be-
tween agents. We need to understand that the desperation 
on the part of the father and the family in general, in being 
able to help the son to continue his career, causes this to 
happen.” André Figer - OLECOIN (Chief Operations Officer) 

https://www.olesports.io https://cointelegraph.com/news/major-brazilian-sports-entrepreneur-tokenizes-soccer-players
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16. BUY OLECOIN 17. TOKEN DISTRIBUTION

13. 1TOKEN SPECIFICATION
Token Name: OLECOIN
Smallest Unit: OLEZITOS
Symbol: OLE 
Decimal: 000.000.000.000.000.00
Max Supply: 150.000.000 Million
CONTRACT:0x65ff0b637bcfd601c1f4c38dcbb-
cf0b5c657210f

Certifications BlockLab: BlockLab puts blockchain tech-
nology into practice. Based in Rotterdam, they have devel-
oped use cases together with engineers, developers, 
system players, and end users. Our focus is on energy and 
logistics. Capacity building and internationalization are 
supportive tracks.

13.2 FUNCIONALITIES IN THE PLATFORM
The Olecoin token has different functionalities in the plat-
form. It works just as money in the real world with some 
advantages.

13.2.1 INVESTING IN NEW SOCCER PLAYERS
Fulfilling OLECOIN's main purpose, token holders will be 
able to use it to make the percentage purchase of new 
football players rights of contracts. This is done through 
our player platform in which new talents will create their 
own token, then the Pair OLE/PLAYER will be made avail-
able. This is an innovative way to create a more egalitarian 
environment in football. Everyone who purchases OLE-
COIN in the ICO period will be able to use their coins in the 
second half of 2020 for this purpose.

13.2.2 FAN ENGAGEMENT
OLECOIN will be a partner of football clubs that will en-
hance their fundings through the use of the currency. Offi-
cial partners will have a specific platform on which fans will 
use their heart clubs' tokens to vote, exchange information 
and participate in the club's day-to-day activities.

13.2.3 STARTUPS EXPANSION
All OLECOIN buyers will also be able to send their coins to 
a special area on our platform. By holding OLECOIN'S 
HOLD with our startup, people will be rewarded with a 
share proportional to the platform advancement, and if 
they were landing token to the platform and collecting 
interest monthly. This is a way for OLESPORTS to value all 
those who are believing in the project with us.

13.2.4 INNOVATIVE ECOSYSTEM
Besides the functions aforementioned it also serves as a 
payment to acquire Player Tokens and invest in different 
players into the Decentralized Soccer Platform.

14.1 TGE (TOKEN GENERATION EVENT)
The sale of OLECOIN aims to raise funds that will finance 
our entire development ROADMAP. From the moment you 
purchase our token you become a project enthusiast. To 
form a large community of football and technology lovers 
we are following a well-established strategy. We are offer-
ing some bonuses to all those who help us publicize the 
project. However, all bonuses and commissions offered 
are within our publicly available soft and hardcap on our 
site. There is no reliance on maintaining any marketing 
campaign at the end of Token Sale, any activity related to 
OLECOIN's expansion in the market will follow the highest 
standards. Before you proceed, make sure to read the 
general terms of our token sale and the token purchase 
agreement. We are providing this step-by-step guide for 
the token sale participation. Play with us on our social 
media channels including and follow the news around our 
business launching.

We accept only Bitcoin as a payment. Please 
choose your exchange to convert your FIAT money 
into cryptocurrency. Make your own research and 
look for the exchange reviews on social media.

15.1 TOKEN DISTRIBUTION
Bringing innovation and development to the sport tokens 
distribution will follow this method:

15.2 TOKEN SALE STAGES
OLECOIN's initial selling price takes into account all tech-
nological development and task execution until 2022 de-
livery of all KPIs.

15.3 WHY TO PARTICIPATE
Participating in our TOKEN SALE means investing in an 
internationally recognised startup that is developing the 
tool that will revolutionize world football. OLECOIN is not 
intended at any time to be a digital currency for pump and 
dumb play, it represents a breakthrough in soccer negotia-
tions as well as a strong tool for social inclusion in sport. 
By purchasing OLECOIN the enthusiast will be acquiring a 
digital asset that can also be considered a micro-stake in 
the possible success of launching our products and ser-
vices in the market.

15.4 TOKEN REVENUE
OLECOIN's main objective is to enable the sustainable de-
velopment of our products and services. The sale of OLE-
COIN also aims to create a conscious community with 
football and technology lovers. 

15.5 TOKEN USABILITY
OLECOIN will be the digital asset used on our decentral-
ized platform for football players and clubs. All trading, 
generation and sale of player tokens will be done using 
OLECOIN as the main pair. Users will fund their credits on 
our platform at BTC, ETH and later on STABLE COINS. 
However, in order to purchase a player's token, only OLE-
COIN will be accepted in the process. Users will pair BTC 
/ OLE and ETH / OLE and only then will they be able to buy 
player tokens on OLE / PLAYERTOKEN. Logistics ensures 
greater transparency in all OLECOIN movements on the 
Blockchain in which it was developed. This methodology 
also brings huge demand for OLECOIN purchases since 
agents, investors, clubs and mutual funds who want to 
buy our players must also buy or accept OLECOIN as part 
of the deal.

Through the decentralized platform we are developing, we 
will also receive stakes in payroll receivables or advertising 
with all affiliated players. 

https://www.olesports.io https://www.olesports.io
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16.1 SMART DUBAI GLOBAL BLOCKCHAIN 
CHALLENGE 2019
The first validation of the idea came in 2019 when Olé 
Sports was chosen in a selection process that was attend-
ed by over 700 Blockchain startups from 79 countries and 
291 cities. Smart Dubai in partnership with Dubai Future 
Accelerators selected 20 finalists to attend Blockchain 
specific training, to visit the Future Blockchain Summit 
2019 and lastly to introduce the Startup at the event that 
attracted over 8142 people from 130 countries. The Chal-
lenge seeks to source innovative Blockchain startups from 
around the world and bring them to Dubai, which, in turn, 
further establishes the emirate as an international capital 
for Blockchain technology.

H.E. Khalfan Belhoul, CEO Of Dubai Future 
Foundation, said: “We, at the Dubai Future Ac-
celerators, work on providing an ecosystem 
to support innovation, encourage entrepre-
neurs, and incubate start-ups who have a 
main purpose of using advanced and emerg-
ing technologies such as Blockchain to devel-
op and enhance government services. Our ef-
forts also focus on promoting Dubai as a test 
bed for new innovations and new emerging 
technologies, whereby products and services 
that are in the pre-legal and pre-market stage 
are vetted and tested ahead of entering the 
commercial production stage.” 

Her Excellency Dr Aisha Bint Butti Bin Bishr, Director Gen-
eral of Smart Dubai, said: “Dubai has established itself, 
and in record time, as a global destination for innovators 
and entrepreneurs in the Blockchain industry. Guided by 
the vision of our leadership, the emirate has become syn-
onymous with bravely embracing avant-garde technolo-
gies and utilizing them to create an advanced, connected 
and seamless urban experience for its residents and visi-
tors.”

“To build a truly smart city,” H.E. continued, “we must es-
tablish and empower a holistic Blockchain ecosystem. 
This includes building the advanced infrastructure for the 
technology to thrive, but also, and perhaps more impor-
tantly, to attract talented and ambitious individuals and 
start-ups and empower them to implement their innova-
tions – and that is the essence of the Blockchain Chal-
lenge, which now holds its third instalment.”

15.1 OUR COMMITMENT
There is no doubt that social programs linked to sports are 
tools for social inclusion, especially in Brazil. As a result, 
there is an increase in the number of people with disabili-
ties who practice sports, contrary to the tendency of con-
formism and social isolation characteristic of such condi-
tions.

In deprived communities in particular, sport prevents chil-
dren and adolescents from turning to crime. In addition to 
the promotion of physical and psychological health, sport 
has an inclusive characteristic. Discipline and civility, indis-
pensable for the performance of any sport, are acquired by 
practitioners and applied in various fields of life in society.
Sport offers the possibility of change for marginalized 
people, such as those with disabilities and those in situa-
tions of social vulnerability. Once allied with a quality edu-
cation, sport becomes a transforming agent for people 
and situations. Existing projects, such as Second Time, 
Social Soccer Schools, and Single Central of the Favelas 
(CUFA), which take sport and cultural activities to low-in-
come children, already have excellent results and testimo-
nies. Therefore, the possibilities of inclusion, through 
sport, are numerous.  For example, governors can 
increase the number of places for sport, parks, and courts, 
and can improve the structures present in schools, thus 
integrating sports and education and improving social 
interaction.

Therefore, it is necessary to expand inclusion projects that 
use sport as a tool of change in such a framework, either 
through NGOs or by combining public and private initia-
tives for the improvement of society, such as soccer 
schools in complexes and housing clusters where resourc-
es are scarce. It would also be beneficial if there were more 
open-air academies and collective classes of aerobic ex-
ercise to improve the health, leisure, and wellbeing of the 
population in general.

15.2 SOCIAL ACTIONS
OLE ACTION 1: Donation of part of the company's month-
ly net profit to institutions nominated by official UN agen-
cies, focused on social transformation through sport, es-
pecially soccer.

OLE ACTION 2: Four official events held annually with the 
participation of the OLÉ AMBASSADORS TIME, with the 
income used for local projects to encourage the sport.
OLÉ ACTION 3: Support for sporting events from accredit-
ed UN agencies.

OLE ACTION 4: Allocation of 10% of the amount collected 
in the OLECOIN ICO process to UN accredited agencies 
that use soccer as a tool for social transformation.

OLE ACTION 5: Allocation of 10% of the amount collected 
with the platform fees, to official agencies of the UN 
System in Brazil, using soccer in its actions, projects, and 
programs as a tool for social transformation and empow-
erment. Technical products expected from the transfer of 
subsidies to the UN System Brazil: 

• Technical reports from training workshops held 
• Technical reports from volunteer mobilization seminars 
• Terms of adherence for institutions participating in the 17 
ODS of Agenda 2030 
• Registration of the portfolios of agencies that will receive 
the blockchain technology grant.

https://www.un.org/sustainabledevelopment/be-the-change/

INTERNATIONAL SOCIAL GOALS
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The commitment of Ole Sports Labs is an agreement 
made public for the first time in blockchain technology his-
tory. We are committed to achieving the 17 Sustainable 
Development Objectives of the United Nations Agenda 
2030 (ONUBR) and strengthening sympathetic institutions 
to change lives through soccer and sporting practices.
 
15.3 AGENDA 2030
OUR COMMITMENT 
Ole Sports Labs is committed to implementing the follow-
ing Sustainable Development Goals of the UN 2030 
agenda: 

Goal 1: End poverty in all its forms, everywhere. 
First: Encouraging, through programmed donations, and 
promoting institutions that qualify for education and edu-
cation through sport for children, youth, and adolescents. 
Second: Holding events in the 27 units of the federation 
that focus on ONUBR, leading partners, financial support, 
and collaboration within highlighted regions.

 Goal 2: End hunger, achieve food security, and improve 
nutrition. 

First: Encouraging, through programmed donations, and 
promoting institutions that qualify for education and edu-
cation through sport for children, youth, and adolescents. 
Second: Holding events in countries that are in the 
ONUBR, focusing on leading partners, financial support, 
and collaboration within highlighted regions.

Goal 17: Strengthen the means of implementation and 
revitalize the global partnership for sustainable develop-
ment. 

Allocating specific funds for the purchase of computers, 
peripherals, and all the necessary structure to increase 
access to the Internet in new regions, providing access to 
global content beyond participation in the new digital 
economy.

Commitment: To collaborate with the increase in the use of 
the Internet worldwide, with a focus on the 4 billion people 
who still do not use Internet, 90% of whom are in develop-
ing countries. Sporting events will be used to raise funds 
to subsidize the acquisition of materials.

The actions that will be carried out by OLECOIN aim to 
serve communities as a whole and to provider better so-
cio-economic conditions than exist today. The proposed 
activities will be carried out with the collaboration of TEAM 
OF AMBASSADORS OLE and with company partnerships.
Through a PUBLIC PACT, this being a public record tool, 
we are committed to the achievement of the 17 United Na-
tions Sustainable Development Objectives (ONUBR) and 
to the strengthening of serious institutions that focus on 
changing lives through soccer. The Ole Sports Labs will 
offer a technical visit for young talent to the headquarters 
of the House of the UN in Brasília - DF.

https://www.un.org/sustainabledevelopment/be-the-change/https://www.un.org/sustainabledevelopment/be-the-change/

SOCIAL GOALS

17 ICONS: COLOUR VERSION

When an icon is on a square, that square must be proportional 1 x 1.

background.

Do not alter the colours of the SDG icons.

In January 2018, the United Nations launched a revised design of Icon 10, as seen on this page

We collaborate with the "Torneio das Tribos" an indigenous football event in Mato Grosso do Sul.
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24. OUR TEAM

OLECOIN announced the team of Advisors that will work 
to expand the project at least until 2022. The disclosure of 
the team is part of the actions proposed in the Roadmap, 
the sum of the execution on the date with the technical 
level of the professionals involved demonstrates the com-
mitment of the Core of development with all the people 
who believe in our project. With the objective of coupling 
innovation and consistency to the business, the startup 
made a hand-picked selection of major references in the 
financial market, marketing and innovation, and national 
and international football. Meet the team:

André Figer - Executive Vice President 
of Figer Group with over 20 years of ex-
perience in developing worldwide sports 
industry projects and companies of the 
Figer Group. He was responsible for cre-
ating the concept of Pele Club - a Sports 
Center signed by the King of Football. 

Organized friendly matches between international teams, 
including Brazil x Poland and Brazil x Uruguay. Coordinat-
ed the transfers of players Robson (Bayer Leverkusen), 
Thiago Ribeiro (Al-Rayam), Julio Baptista (Roma / Real 
Madrid), Caio (Inter Milan), Marcelinho Carioca (Valencia) 
among others.

Jean Ferreira - Graduated in Business 
Administration and post graduated in 
Financial Management from Universi-
dade Paulista, he is a serial entrepreneur 
and owner of Galettobr. In 2015 he 
founded Bolerada - primarily on Face-
book through a page that has over 3.5 

million reach in the published content, as well as over 
18,000 boleros that make up the best football reviews on 
the social network. With a focus on financial management 
for 6 years, he has worked at Banco Bradesco and 
received the National Outstanding Award as an account 
agent in 2018.

Robert Almeida – Former player with ex-
tensive track record. He was champion 
for Santos at the Rio-São Paulo Tourna-
ment (1997) and the Brazilian Champion-
ship 2002, participating in the cast of 
Diego and Robinho, eternally marked as 
the “garotos da vila”. For Grêmio, he was 

champion of Copa Sul (1999) and Campeonato Gaúcho 
(1999). At Atletico-MG, was Champion Mineiro (1999). He 
had good performances for the Brazilian National Team 
competing in the Confederations Cup (2001) and for 
Santos, was considered the best midfielder of the Paulista 
Championship (2001).

Jonhnes Carvalho - Graduated in Ad-
vertising from the Adventist University of 
São Paulo (EC) and post graduate in Cor-
porate Communication (UNASP/EC), he 
is a crazy survivor of all the recent chang-
es brought about by the blockchain tech-
nological disruption. He founded one of 

Brazil's first Bitcoin payment gateways and was a finalist 
for the Smart Dubai Global Blockchain Challenge 2019 
@futureaccelerators @futureblockchainsummit @smart-
dubai being the only representative of the country in the 
competition. Received the Young Entrepreneur Award of 
Mato Grosso do Sul (2015).

Marcelo Rezende - Managing Partner of 
MRZD, holds MBA in Strategic Business 
Management and Bachelor of Sports 
from USP. He has extensive experience in 
sports management, with stints at a 
number of public institutions, such as the 
Special Secretariat for Articulation for the 

World Cup, São Paulo and Guarulhos Sports Secretariats 
and the São Paulo State Government. Curator at SP Tech 
Week 2019 Sport & Technology.

Marcos Le Pera – Post graduated in Mar-
keting from ESPM, he has 40 years of mar-
keting and communication experience 
with sales specialization. CEO of Planner 
of Le Pera Comunicação, he founded 
Inspirit Digitalk. Participated in the con-
struction of more than 500 corporate and 

personal brands, among them; CESP, Embratur, Ford, LG, 
Mitsubishi, Monsanto, Petrobras, Pfizer, Shell, TAM, Toyota 
and Sao Caetano Football Club.

Rodrigo “Digo” - Entrepreneur and publi-
cist with 17 years of career. Specialist in 
visual design, intelligent marketing, digital 
traffic, entrepreneurship and branding. 
Bigplay's project manager between 2004 
and 2008, working with major brands such 
as Arena Omo, Habib’s, Mc Donald’s, 

Playcenter, Hopi Hari. Partner and director of Agência Le-
vetom between the years 2012 to 2016. Partner and mar-
keting director of the company Meu Consórcio Volks in the 
year 2014. Responsible for showcasing with the marketing 
of the Arezzo store chain from 2013 to 2017, and for show-
casing with Converse marketing in 2016.

Futpress - Futpress is the largest press 
and communication consultancy focused 
on football. With over 10 years of experi-
ence, he has in his portfolio important 
players such as: Gabriel Jesus, Douglas 
Costa, Roberto Carlos, Filipe Luis, Tiquin-
ho Soares, Naldo, Alex Teixeira, Júnior 

Urso, Roger Guedes, Bruno Henrique (Flamengo) and 
many others. It also serves coaches Alberto Valentim, 
Fábio Carille, Oswaldo Oliveira and women's soccer coach 
Emily Lima.

 

https://olesports.io/our-team/
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16.1 GROWING STEP-BY-STEP
1) Writing of the first version of OLECOIN Whitepaper / 
January, 2018

2) Creation of OLECOIN on Ethereum Blockchain / 
September, 2018

3) November, 2018: RobertAlmeida agrees to participate 
in the project as Football Director bringing all his experi-
ence as a former player and Brazilian Champion 

4) Smart Dubai Global Blockchain Challenge/March, 
2019: Olé Sports was select as 20 finalist between 700 
competitors. The pitch presentation happened in the 
Future Blockchain Summit 2019.

5)  Acelera Startup/August, 2019: Olé Sports participat-
ed at the event with two days training, mentorship and 
competition.T

6) Olé Token Sale 1st Round (LAUNCHING) / August, 
2019: Release of the first phase of OLECOIN token sale for 
private investors. This stage will be limited to 25% of the 
Max Supply and the fixed price is USD 0.25

7) Open Company/October, 2019: Constitution of Olé 
Sports Lab in crypto-friendly country, closure of partner-
ship to review the whitepaper and align legal details relat-
ed to the development of the company.

8) First Soccer Player Contract (MOU) / May, 2020: 
Signing a contract with the first player to allocate a per-
centage of their future transaction to make the payment in 
OLECOIN.

9) First UN Donation for Sports / May, 2020: Of the total 
amount of coins sold in the Olé Token Sale 1st Round, we 
will make the first allocation of funds for social 

transformation projects through soccer, with the records 
properly listed at the United Nations agency official partner 
of Olé Sports Lab.

10) First Soccer Club Contract (MOU) / June, 2020: 
Partnering for development and implementation of tools 
and platforms that use blockchain technology in soccer.

11) Wallet Web + Electrum / June, 2020: Web Wallet + Elec-
trum Wallet release from OLECOIN.

12) Olé ADS Credits (Sponsorship)/July, 2020: Olé Sports 
Lab sponsorship agreement with the partner club on the Olé 
ADS Credits model.

13) Olé Challenge II / July, 2020: Event with the participation 
of one of the ambassadors of the Olé Sports Lab sharing tips 
on the career of a soccer player.

14) Launch CraquEX / July, 2020: Project led by Olé Sports 
Lab focused on former soccer players that will seek the inte-
gration of the same in the institutions supported by Olé.

15) Olé Official Social Media Beta Version / August, 2020: 
Launch of the beta version of the official social network of Olé 
Sports.

16) Olé Payment Gateway / August, 2020: Release of the 
Payment Gateway in OLECOIN for e-commerce.

17) Olé Challenge III/August, 2020: Event with the participa-
tion of one of the ambassadors of the Olé Sports Lab sharing 
tips on the career of a soccer player.

18) Olé Challenge Game I (São Paulo) / August, 2020: Offi-
cial game between the ambassadors of Olé Sports Lab against 
a local team. The goal is to present the benefits of digital coins 
to the general public through a charity event that will take in 
local soccer projects.

19) Second UN Donation for Sports / August, 2020: Of the 

total amount of coins sold in the period of Olé Token Sale 2nd 
Round (ICO), we will make the second allocation of funds for 
social transformation projects through soccer with the duly 
listed records at the United Nations agency official partner of 
Olé Sports Labs.

20) Signing of the Term of Cooperation – Olé Sports with 
the United Nations/October, 2020: Event of signing the Term 
of Cooperation of Olé Sports with the United Nations to 
achieve the Sustainable Development Goals.

21) Olé Official Social Media Second Version / October, 
2020: Launch of the second version of the social network 
of Olé Sports Labs already integrating all data on the 
blockchain, with registration of new players and the partic-
ipation of at least 10 soccer clubs.

22) Olé Payment Gateway for physical stores / October, 
2020: Release of Payment Gateway to physical stores that 
will accept OLECOIN as a payment method.

23) Third UN Donation for Sports / October, 2020: Of the 
total amount of coins sold in the period of Olé Token Sale 
3rd Round (DEVELOPMENT STAGE), we will make the 
third allocation of funds for social transformation projects 
through soccer with the records properly listed at the 
United Nations agency official partner of Olé Sports Lab.

24) Olé Market Place Launch / January, 2021: Launch of 
the beta of our marketplace integrating brands, clubs, and 
fans into a unique platform for selling products and ser-
vices.

25) Olé Soccer Integration Launching / January, 2021: 
Launch of the beta version of the platform for publicising 
the club’s plans for the 2020 season, including the option 
of approval by the fans.

26) Decentralised Players Platform I / January 2021: 
Launch of the beta version of the platform that will allow 

the acquisition of a percentage of player transfers by new 
investors.

27) Olé Challenge Game III (International) / March, 
2021: Official game between the ambassadors of Olé 
Sports Lab and a team of international soccer stars. The 
goal is to present the benefits of digital coins to the general 
public through a charity event that will take in the local 
country’s projects.

28) Olé Market Place / March, 2021: Update for second 
version of the marketplace integrating brands, clubs, and 
fans into a unique platform for selling products and ser-
vices.

29) Decentralised Players Platform II / July 2021: 
Update for second version of the platform that will allow 
the acquisition of the player’s percentage of transfers by 
new investors.

30) Decentralised Players Platform III / January 2022: 
Last update final version of the platform that will allow the 
acquisition of the player’s percentage of transfers by new 
investors.

16.2 WHAT IS A ROADMAP?
The project roadmap is a graphical, high level overview of 
the project's goals and deliverables presented on a time-
line. Unlike the project plan where details are fleshed out, 
the roadmap should be simple and free of minutiae. This 
makes the project roadmap a useful tool for managing 
stakeholder expectations, as well as for communicating 
plans and coordinating resources with other teams.

On our website you can follow the roadmap progress. 
More informations are been shared monthly on our social 
media channels. Stay tunned at the news, events, videos 
and with every each detail of our development.

ROADMAP



17.1 COMPLIANCE PROGRAM
To prevent individuals from engaging in unwanted behav-
ior, compliance procedures aligned with legal develop-
ments in the industry have been put in place. For example, 
to prevent money laundering, identity theft, financial fraud 
and terrorist financing, KYC (know-your-customer) rules 
disrupt any possible misconduct by participants. There-
fore, the implemented measures include procedures such 
as AML/ CFT and DD and KYC/KYB checks, following 
carefully due diligence regulations based on good practic-
es.

17.2 DUE DILLIGENCE TABLE
A) Identity documents. B) Identity documents and entity 
representative documents.

17.3 DD COMPLIANCE PROCEDURE
The DD (Due Diligence) procedures are performed to 
assess the risks to which an entity may be exposed, par-
ticularly the risk of money laundering and terrorist financ-
ing. The main point of the DD analysis is to identify and 
verify the customer based on account information provid-
ed to the company. When conducting DD, it is important to 
consider factors such as:

• the type of customer – individual or business
• the type of products/services/transactions the customer 
is using or conducting
• the geographical areas of the customers’ operations
• the amounts of the customers’ operations

Identification and verification of the customer is being 
completed before establishing a business relationship. For 
higher risk customers it is important to perform further en-
hanced due diligence (EDD).

17.4 EDD COMPLIANCE PROCEDURE
Enhanced Due Diligence (EDD) compliance measures in- 

clude obtaining further information about higher risk cus-
tomers, including additional evidence of identity as docu-
ments provision, checks in an available software, political-
ly exposed persons, individuals in trusts and fiduciary rela-
tionships or if a customer comes from a jurisdiction con-
sidered to be a high risk. EDD compliance is also per-
formed in cases when there is a suspicion of money laun-
dering or terrorist financing. The company conducts retro-
spective due diligence periodically on all existing custom-
ers.

17.5 CONSIDERATIONS AND RISKS
Coin Offerings are a relatively new mechanisms, typical for 
blockchain companies. Currently, there is no unified, com-
monly accepted legal definition for the Coin Offering pro-
cess. The participants in such projects refer to the distri-
bution of tokens in various ways.

The purchase of the OLECOIN involves a high degree of 
risk, including but not limited to the risks described below. 
Before acquiring the OLECOIN, it is recommended that 
each participant carefully weighs all the information and 
risks detailed in this Whitepaper, and, specifically, the fol-
lowing risk factors.

Olecoin Ecosystem may be subject to other risks not 
foreseen.

Market volatility risk – cryptocurrency markets, since their 
appearance, have been characterized by high degree of 
uncertainty and volatility. In addition, having in mind the 
relatively recent rise of this market, the unpredictability of 
the future economic conditions may have significant 
impact on the success of any such offerings in general;

Cyber security risk – the company may be a target of mali-
cious attacks aimed to find and exploit weaknesses in the 
software, which may potentially result in loss and/or theft.

In addition, there is an ongoing risk of system failures, that may 
result is service interruptions and/or other negative conse-
quences;

Industry/competition risk – companies engaged in the 
high-technology business sphere face significant competition, 
due to the high-speed development of the technologies and 
amortization of the currently exploited systems, software etc.; 
Risks can be related to larger client base, name recognition, 
bad commercial practices and implementation of practices in 
violation of the common competition rules;

Media risk – as usual, development of technologies is related 
to increasing media interest, where the sector is tide by high 
level of confidentiality, commercial and trade secrets. In this 
case excessive media interest may seriously harm the busi-
ness, as for example activating other risks as the above de-
scribed “competition risk” or via negative publications to affect 
client base etc.;

Regulatory & compliance risk – because of the “cutting edge” 
status of the sector, regulations are following the practical 
implementation of cryptocurrency and blockchain technolo-
gies. The rapidly developing sector may suddenly become a 
subject to statutory and regulatory requirements, which may 
potentially alter the business;

Dependence on Computer Infrastructure - The Olecoin Eco-
system depends on the functioning of the software applica-
tions, computer hardware, and the internet. This implies that 
no assurances can be given that a system failure would not ad-
versely affect the use of the OLECOIN. Despite the intended 
implementation of all reasonable network security measures, 
the processing center servers are vulnerable to computer 
viruses, physical or electronic break-ins or other disruptions of 
a similar nature. Computer viruses, break-ins or other disrup-
tions caused by third parties may result in interruption, delay or 
suspension of services, which would limit the use of the OLE-
COIN.

Smart Contract Limitations - Smart contract technology is still 
in its early stages of development, and its application is of an 
experimental nature. This may carry significant operational, 
technological, regulatory, financial and reputation risks. Con-
sequently, it cannot be ensured that smart contracts to the 
extent used will properly work, or that they contain no flaws, 
vulnerabilities.

Taxes - Holders of the OLECOIN may be required to pay 
taxes associated with the transactions contemplated 
herein. It will be a sole responsibility of OLECOIN holders 
to comply with the tax laws of the jurisdictions applicable 
to them and pay all relevant taxes.

Force Majeure - The performances under the Olecoin Eco-
system may be interrupted, suspended or delayed due to 
force majeure circumstances. For the purposes of this 
Whitepaper, force majeure shall mean extraordinary events 
and circumstances which could not be prevented and 
shall include acts of nature, wars, armed conflicts, mass 
civil disorders, industrial actions, epidemics, lockouts, 
slowdowns, prolonged shortage or other failures of energy 
supplies or communication service, acts of municipal, 
state or federal governmental agencies, other circum-
stances beyond control, which were not in existence at the 
time of Whitepaper release.

Disclosure of Information - Personal information received 
from holders of the OLECOIN, the information about the 
number of coins owned, the wallet addresses used, and 
any other relevant information may be disclosed to law en-
forcement, government officials, and other third parties 
when required to disclose such information by law, sub-
poena, or court order. 

Bitcoin and Ethereum Volatility - The OLECOIN may be 
significantly influenced by digital currency market trends 
and the OLECOIN value may be severely depreciated due 
to non- OLECOIN related events in the digital currency 
markets. Cryptocurrencies exchange rate volatility may 
impact the company's ability to provide services at the 
indicated prices. Assumptions with respect to the forego-
ing involve, among other things, judgments about the 
future economic, competitive and market conditions and 
business decisions, most of which are beyond the control 
of the OLECOIN team and are therefore difficult or impos-
sible to accurately predict.
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PLEASE READ THIS SECTION AND THE FOLLOWING 
SECTIONS ENTITLED “DISCLAIMER OF LIABILITY”, “NO 
REPRESENTATIONS AND WARRANTIES”, “REPRESEN-
TATIONS AND WARRANTIES BY YOU”, “CAUTIONARY 
NOTE ON FORWARD-LOOKING STATEMENTS”, 
“MARKET AND INDUSTRY IN-FORMATION AND NO 
CONSENT OF OTHER PERSONS”, “NO ADVICE”, “NO 
FURTHER INFORMATION OR UPDATE”, “RESTRICTIONS 
ON DISTRIBUTION AND DISSEMINATION”, “NO OFFER 
OF SECURITIES OR REGISTRATION” AND “RISKS AND 
UNCERTAINTIES” CAREFULLY. IF YOU ARE IN ANY 
DOUBT AS TO THE ACTION YOU SHOULD TAKE, YOU 
SHOULD CONSULT YOUR LEGAL, FINANCIAL, TAX OR 
OTHER PROFESSIONAL ADVISOR(S). OLECOIN is not 
intended to constitute securities or financial instruments in 
any jurisdiction. This Whitepaper does not constitute a 
prospectus or offer document of any sort and is not 
intended to constitute an offer of securities or a solicitation 
for investment in securities in any jurisdiction. This White-
paper does not constitute or form part of any opinion on 
any advice to sell, or any solicitation of any offer by the 
seller of the OLECOIN (the “Token Provider”) to purchase 
any OLE nor shall it or any part of it nor the fact of its pre-
sentation form the basis of, or be relied upon in connection 
with, any contract or investment decision.

The OLECOIN provider will be OLECOIN LTD. and will 
deploy all proceeds of sale of the OLE to fund the herein 
described cryptocurrency project, businesses and opera-
tions. No person is bound to enter into any contract or 
binding legal commitment in relation to the sale and pur-
chase of the OLE and no cryptocurrency or other form of 
OLE is to be accepted on the basis of this Whitepaper.

Any agreement as between the Token Provider and poten-
tial participant, and in relation to any sale and purchase, of 
the OLEX (as referred to in this Whitepaper) is to be gov-
erned by only a separate document setting out the terms 
 

and conditions (the “T&Cs”) of such agreement. In the 
event of any inconsistencies between the T&Cs and this 
Whitepaper, the former shall prevail. No regulatory authori-
ty has examined or approved of any of the information set 
out in this White-paper. No such action has been or will be 
taken under the laws, regulatory requirements or rules of 
any jurisdiction. The publication, distribution or dissemina-
tion of this Whitepaper does not imply that the applicable 
laws, regulatory requirements or rules have been complied 
with. 

There are risks and uncertainties associated with the OLE 
and the different elements of the Olecoin Ecosystem and 
their respective services, businesses and operations (each 
as referred to in this Whitepaper). This Whitepaper, any 
part thereof and any copy thereof must not be taken or 
transmitted to any country where distribution or dissemi-
nation of this Whitepaper is prohibited or restricted. No 
part of this Whitepaper is to be reproduced, distributed or 
disseminated without including this section and the follow-
ing sections entitled “Disclaimer of Liability”, “No Repre-
sentations and Warranties”, “Representations and War-
ranties By You”, “Cautionary Note On Forward-Looking 
Statements”, “Market and Industry Information and No 
Consent of Other Persons”, “Terms Used”, “No Advice”, 
“No Further Information or Update”, “Restrictions On Dis-
tribution and Dissemination”, “No Offer of Securities Or 
Registration” and “Risks and Uncertainties”.

18.1 DISCLAIMER OF LIABILITY
To the maximum extent permitted by the applicable laws, 
regulations and rules, OLECOIN LTD. be liable for any indi-
rect, special, incidental, consequential or other losses of 
any kind, in tort, contract or otherwise (including but not 
limited to loss of revenue, income or profits, and loss of 
use or data), arising out of or in connection with any ac-
ceptance of or reliance on this Whitepaper or any part 
thereof by the participants.

19.1 NO REPRESENTATIONS AND WARRANTIES
The Token Provider and any entity or person being a part 
of the Olecoin Ecosystem does not make or purport to 
make, and hereby disclaims, any representation, warranty 
or undertaking in any form whatsoever to any entity or 
person, including any representation, warranty or under-
taking in relation to the truth, accuracy and completeness 
of any of the information set out in this Whitepaper.

19.2 REPRESENTATIONS AND WARRANTIES BY YOU
By accessing and/or accepting possession of any infor-
mation in this Whitepaper or such part thereof (as the case 
may be), participants represent and warrant to the Token 
Provider or any entity or person being a part of the Olecoin 
Ecosystem that they agree on following:

(a) participants agree and acknowledge that the OLECOIN 
does not constitute securities in any form in any jurisdic-
tion; (b) participants agree and acknowledge that this 
Whitepaper does not constitute a prospectus or offer doc-
ument of any sort and is not intended to constitute an offer 
of securities in any jurisdiction or a solicitation for invest-
ment in securities and participants are not bound to enter 
into any contract or binding legal commitment and no 
cryptocurrency or other form of payment have to be ac-
cepted on the basis of this Whitepaper; (c) participants 
agree and acknowledge that no regulatory authority has 
examined or approved of the information set out in this 
Whitepaper, no action has been or will be taken under the 
laws, regulatory requirements or rules of any jurisdiction 
and the publication, distribution or dissemination of this 
Whitepaper to participants does not imply that the appli-
cable laws, regulatory requirements or rules have been 
complied with;(d) participants agree and acknowledge that 
this Whitepaper, the undertaking and/or the completion of 
the Offering of the OLECOIN, or future trading of the OLE-
COIN on any cryptocurrency exchange, shall not be con-
strued, interpreted or deemed by them as an indication of 

the merits of OLE SPORTS TECHNOLOGY. or any entity or 
person being a part of the Olecoin Ecosystem; (e) the dis-
tribution or dissemination of this Whitepaper, any part 
thereof or any copy thereof, or acceptance of the same is 
not prohibited or restricted by the applicable laws, regula-
tions or rules in participants jurisdiction, and where any 
restrictions in relation to possession are applicable, partic-
ipants have observed and complied with all such restric-
tions at their own expense and without liability to OLE 
SPORTS TECHNOLOGY. A. or any entity or person being 
a part of the Olecoin Ecosystem; (f) participants agree and 
acknowledge that in the case where participants wish to 
purchase any OLECOIN, the OLECOIN is not to be con-
strued, interpreted, classified or treated as:

• any kind of currency other than cryptocurrency;
debentures, stocks or shares issued by any person or 
entity
• rights, options or derivatives in respect of such deben-
tures, stocks or shares;
• units in a collective investment scheme;
• units in a business trust;
• derivatives of units in a business trust; or
• any other security or class of securities.

Participants have a basic degree of understanding of the 
operation, functionality, usage, storage, transmission 
mechanisms and other material characteristics of crypto-
currencies, block-chain-based software systems, crypto-
currency wallets or other related token storage mecha-
nisms, blockchain technology and smart contract techno
logy;

Participants are fully aware and understand that in the 
case where you wish to purchase any OLECOIN, there are 
risks associated with the OLECOIN and the Olecoin Eco-
system and their respective services, business and opera-
tions;

TOKEN TOKEN
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Participants agree and acknowledge that neither XXXX S. 
A. nor any entity or person being a part of the Olecoin Eco-
system is liable for any indirect, special, incidental, conse-
quential or other losses of any kind, in tort, contract or oth-
erwise (including but not limited to loss of revenue, income 
or profits, and loss of use or data), arising out of or in con-
nection with any acceptance of or reliance on this White-
paper or any part thereof by you; and rights under a con-
tract for differences or under any other contract the pur-
pose or pretended purpose of which is to secure a profit or 
avoid a loss; All of the above representations and warran-
ties are true, complete, accurate and non- misleading from 
the time of participants access to and/or acceptance of 
possession this Whitepaper or such part thereof (as the 
case may be).

20.1 NOTE OF FORWARD-LOOKING STATEMENTS
All statements contained in this Whitepaper, statements 
made in press releases or in any place accessible by the 
public and oral statements that may be made by   OLE 
SPORTS TECHNOLOGY. and/or any entity or person 
being a part of the Olecoin Ecosystem, including their 
respective directors, executive officers or employees 
acting on behalf of them that are not statements of histori-
cal fact, constitute “forward-looking statements”. Some of 
these statements can be identified by forward-looking 
terms such as “aim”, “target”, “anticipate”, “believe”, 
“could”, “estimate”, “expect”, “if”, “intend”, “may”, “plan”, 
“possible”, “probable”, “project”, “should”, “would”, “will” 
or other similar terms. However, these terms are not the 
exclusive means of identifying forward-looking state-
ments. All statements regarding financial position, busi-
ness strategies, plans and prospects and the future pros-
pects of the industry which OLE SPORTS TECHNOLOGY.
and/or any other entity or person being a part of the Ole-
coin Ecosystem is in are forward-looking statements. 
These forward-looking statements, including but not limit-
ed to statements about revenue and profitability, prospec-  

ts, future plans, other expected industry trends and other 
matters discussed in this Whitepaper are matters that are 
not historical facts, but only predictions. These for-
ward-looking statements involve known and unknown 
risks, uncertainties and other factors that may cause the 
actual future results, performance or achievements to be 
materially different from any future results, performance or 
achievements expected, expressed or implied by such for-
ward-looking statements. These factors include, amongst 
others:
(a) changes in political, social, economic and stock or 
cryptocurrency market conditions, and the regulatory en-
vironment in the countries in which OLE SPORTS TECH-
NOLOGY. and/or any other entity being a part of the Ole-
coin Ecosystem conducts its respective businesses and 
operations; (b) the risk that OLE SPORTS TECHNOLOGY. 
and/or any other entity being a part of the Olecoin Ecosys-
tem may be unable or execute or implement their respec-
tive business strategies and future plans; (c) changes in 
interest rates and exchange rates of fiat currencies and 
cryptocurrencies; (d) changes in the anticipated growth 
strategies and expected internal growth of OLE SPORTS 
TECHNOLOGY. and/or any other entity being a part of the 
Olecoin Ecosystem; (e) changes in the availability and fees 
of OLE SPORTS TECHNOLOGY. and/or any other entity 
being a part of the Olecoin Ecosystem in connection with 
their respective businesses and operations; (f) changes in 
the availability and salaries of employees who are required 
by OLE SPORTS TECHNOLOGY. and/or any other entity 
being a part of the Olecoin Ecosystem to operate their 
respective businesses and operations; (g) changes in pref-
erences of customers of the OLE SPORTS TECHNOLOGY. 
and/or any other entity being a part of the Olecoin Ecosys-
tem; (h) changes in competitive conditions under which 
OLE SPORTS TECHNOLOGY. and/or any other entity 
being a part of the Olecoin Ecosystem operate, and the 
ability OLE and/or any other entity being a part of the Ole-
coin Ecosystem to compete under such conditions;

 

(i) changes in the future capital needs of OLE SPORTS 
TECHNOLOGY. and/or any other entity being a part of the 
Olecoin Ecosystem and the availability of financing and 
capital to fund such needs; (j) war or acts of international 
or domestic terrorism; (k) occurrences of catastrophic 
events, natural disasters and acts of God that affect the 
businesses and/or operations of OLE SPORTS TECHNOL-
OGY. and/or any other entity being a part of the Olecoin 
Ecosystem; (l) other factors beyond the control of OLE 
SPORTS TECHNOLOGY. A. and/or any other entity being 
a part of the Olecoin Ecosystem; and (m) any risk and un-
certainties associated with OLE SPORTS TECHNOLOGY. 
and/or any other entity being a part of the Olecoin Ecosys-
tem and their businesses and operations, the OLEX, the 
OFFERING, and the OLEX eWallet (each as referred to in 
the Whitepaper).

All forward-looking statements are expressly qualified in 
their entirety by such factors. Given that risks and uncer-
tainties that may cause the actual future results, perfor-
mance or achievements to be materially different from that 
expected, expressed or implied by the forward-looking 
statements in this Whitepaper, undue reliance must not be 
placed on these statements. These forward-looking state-
ments are applicable only as of the date of this Whitepa-
per. The actual results, performance or achievements may 
differ materially from those anticipated in these forward- 
looking statements. 

Nothing contained in this Whitepaper is or may be relied 
upon as a promise, representation or undertaking as to the 
future performance or policies. Further, OLE SPORTS 
TECHNOLOGY.. and/or any other entity being a part of the 
Olecoin Ecosystem disclaim any responsibility to update 
any of those forward- looking statements or publicly an-
nounce any revisions to those for-ward-looking state-
ments to reflect future developments, events or circum-
stances.

20.2 MARKET AND INDUSTRY INFORMATION AND NO 
CONSENT OF OTHER PERSONS
This Whitepaper includes market and industry information 
and forecasts that have been obtained from internal sur-
veys, reports and studies, where appropriate, as well as 
market research, publicly available information and indus-
try publications. Such surveys, reports, studies, market 
research, publicly available information and publications 
generally state that the information that they contain has 
been obtained from sources believed to be reliable, but 
there can be no assurance as to the accuracy or com-
pleteness of such included information.

Save for OLE SPORTS TECHNOLOGY.  and/or any other 
entity being a part of the Olecoin Ecosystem and their 
respective directors, executive officers and employees, no 
person has provided his or her consent to the inclusion of 
his or her name and/or other information attributed or per-
ceived to be attributed to such person in connection there-
with in this Whitepaper and no representation, warranty or 
undertaking is or purported to be provided as to the accu-
racy or completeness of such information by such person 
and such persons shall not be obliged to provide any up-
dates on the same. While OLE .  and/or any other entity 
being a part of the Olecoin Ecosystem have taken reason-
able actions to ensure that the information is extracted ac-
curately and in its proper context, OLE and/or any other 
entity being a part of the Olecoin Ecosystem have not con-
ducted any independent review of the information extract-
ed from third party sources, verified the accuracy or com-
pleteness of such information or ascertained the underly-
ing economic assumptions relied upon therein. Conse-
quently, neither OLE and/or any other entity being a part of 
the Olecoin Ecosystem, nor their respective directors, ex-
ecutive officers and employees acting on their behalf 
makes any representation or warranty as to the accuracy 
or completeness of such information and shall not be 
obliged to provide any updates on the same.
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To facilitate a better understanding of the OLECOIN being 
offered, and the businesses and operations of OLECOIN, 
certain technical terms and abbreviations, as well as, in 
certain instances, their descriptions, have been used in 
this Whitepaper. These descriptions and assigned mean-
ings should not be treated as being definitive of their 
meanings and may not correspond to standard industry 
meanings or usage. Words importing the singular shall, 
where applicable, include the plural and vice versa and 
words importing the masculine gender shall, where appli-
cable, include the feminine and neuter genders and vice 
versa. References to persons shall include corporations.

21.1 NO ADVICE
No information in this Whitepaper should be considered to 
be business, legal, financial or tax advice regarding OLE-
COIN, the present OFFERING and the OLECOIN eWallet 
(each as referred to in the Whitepaper). You should consult 
your own legal, financial, tax or other professional adviser 
regarding the OLECOIN, the present OFFERING, and the 
OLECOIN eWallet (each as referred to in the Whitepaper). 
You should be aware that you may be required to bear the 
financial risk of any purchase of OLECOIN for an indefinite 
period of time.

21.2 NO FURTHER INFORMATION OR UPDATE
No person has been or is authorized to give any informa-
tion or representation not contained in this Whitepaper in 
connection with the OLECOIN,   the present OFFERING 
and the OLECOIN (each as referred to in the Whitepaper) 
and, if given, such information or representation must not 
be relied upon as having been authorized by or on behalf 
of OLE SPORTS TECHNOLOGY. and/or any other entity 
being a part of the Olecoin Ecosystem. The OLEX and the 
present OFFERING (as referred to in the Whitepaper) shall 
not, under any circumstances, constitute a continuing rep-
resentation or create any suggestion or implication that 
there has been no change, or development reasonably li-

kely to involve a material change in the affairs, conditions 
and prospects of OLE SPORTS TECHNOLOGY. and/or 
any other entity being a part of the Olecoin Ecosystem or 
in any statement of fact or information contained in this 
Whitepaper since the date hereof.

21.3 RESTRICTIONS ON DISTRIBUTION AND 
DISSEMINATION
The distribution or dissemination of this Whitepaper or any 
part thereof may be prohibited or restricted by the laws, 
regulatory requirements and rules of any jurisdiction. In the 
case where any restriction applies, you are to inform your-
self about, and to observe, any restrictions which are ap-
plicable to your possession of this Whitepaper or such part 
thereof (as the case may be) at your own expense and 
without liability to OLE SPORTS TECHNOLOGY and/or 
any other entity being a part of the Olecoin Ecosystem. 
Persons to whom a copy of this Whitepaper has been dis-
tributed or disseminated, provided access to or who oth-
erwise have the Whitepaper in their possession shall not 
circulate it to any other persons, reproduce or other-wise 
distribute this Whitepaper or any information contained 
herein for any purpose whatsoever nor permit or cause the 
same to occur.

21.4 NO OFFER OF SECURITIES OR REGISTRATION
This Whitepaper does not constitute a prospectus or offer 
document of any sort and is not intended to constitute an 
offer of securities or a solicitation for investment in securi-
ties in any jurisdiction. No person is bound to enter into 
any contract or binding legal commitment and no crypto-
currency or other form of payment is to be accepted on the 
basis of this Whitepaper. Any agreement in relation to any 
sale and purchase of OLE (as referred to in this Whitepa-
per) is to be governed by only the T&Cs of such agreement 
and no other document. In the event of any inconsisten-
cies between the T&Cs and this Whitepaper, the former 
shall prevail.

22.1  RISKS AND UNCERTAINTIES
Prospective purchasers of OLECOIN (as referred to in this 
Whitepaper) should carefully consider and evaluate all 
risks and uncertainties associated with SILO and/or any 
other entity being a part of the Olecoin Ecosystem and 
their respective businesses and operations, the OLECOIN, 
the present OFFERING and the OLECOIN (each as 
referred to in the Whitepaper), all information set out in this 
Whitepaper and the T&Cs prior to any purchase of OLE-
COIN. If any of such risks and uncertainties develops into 
actual events, the business, financial condition, results of 
operations and prospects could be materially and ad-
versely affected. In such cases, participants may lose all or 
part of the value of the OLECOIN.

22.2  JURISDICTION AND GOVERNING LAW
The present Offering, any related material and especially 
the content of this Whitepaper, the Whitepaper itself and 
any associated documents and material and any conflict 
arising from it or in relation to it shall be exclusively gov-
erned by the laws of Republic of Panama. The courts of 
Republic of Panama shall have the whole and exclusive 
jurisdiction.

22.3  FINAL NOTES
The valuation of cryptocurrencies and futures may fluctu-
ate, and, as a result, clients may lose more than their origi-
nal investment. The highly leveraged nature of futures 
trading means that small market movements will have a 
great impact on your trading account and this can work 
against you, leading to large losses or can work for you, 
leading to large gains you have to get a fully understand 
these risks, in case of needs more information, you must 
seek independent advice one financial advisor. Buy and 
keep safe your OLECOIN is your duty. Don’t trust com-
plete- ly your coins in a unique wallet or even in a unique 
exchange. WE ARE NOT RESPONSIBLE FOR YOUR EX-
TERNAL TRANSACTIONS.
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